
How should business and industry  
best prepare?

In the first of a series of business briefings, 
the Committee for Brisbane has assembled 
a panel with direct experience in and around 
the Olympics and other major sporting 
events, including venue and program  
delivery and legacy planning and delivery.

Our panellists will talk about what has worked 
and what hasn’t around the Games, discuss 
learnings that could benefit SEQ businesses, 
and suggest what we should be doing now to 
prepare for 2032.

Join us for a discussion and Q&A session to 
start exploring the business of the Games.

Thursday
21st October 2021
9.30 - 11am
University of Queensland 
293 Queen Street, Brisbane

2032 has the potential to deliver enormous opportunities for business, industry 
and community in south east Queensland: logistics support, goods and services 
delivery, manufacturing, construction and development.

THE BUSINESS 
OF THE GAMES 
BRIEFING #1

RSVP NOW

https://www.eventbrite.com.au/e/the-business-of-the-games-briefing-1-tickets-177607267117


ANDREW DAVISON: BUSINESS  
& TRADE INVESTMENT 

Andy worked on the 2012 London Olympics where he 
was involved in delivering the business and foreign 
direct investment strategy and outcomes, and the 
2016 Rio Olympics where he was London’s business 
representative to Rio and the Games. A diplomat for 
more than 20 years, Andy has led trade and investment 
portfolios across the UK, Europe, Africa and South 
Asia and has worked with cities in the US, Middle East, 
South America, ASEAN and China to deliver growth 
and investment programs and campaigns.

JAMES HEPBURN: LEGACY PLANNING 

James worked on and lived through the planning, 
delivery, live events and legacy of the London 2012 
Olympics and is an advocate for thoughtful legacy 
planning. He was part of a team bidding for the now 
Westfield Stratford London shopping centre site - 
a commercial precinct whose interaction with the 
Olympic Park and other city assets was master planned 
to meet the needs of the Olympic Legacy Corporation 
and Mayor of London. As a champion of legacy place 
making, James stayed in close contact with the main 
master planning firm, Allies & Morrison, and key 
delivery architects like Make, Wilkinson Eyre and the 
Heatherwick Studio. Alongside this he continued to 
work in varying joint ventures alongside Westfield as he 
continued their investment strategy around Stratford 
and more generally the legacy benefitting London 
opportunity sites.

JEROEN DEVOS: VENUE & LEGACY  
DESIGN DELIVERY 

Jeroen’s experience of Olympics and legacy stems 
from his involvement in the London 2012 Games and 
Legacy Transformation. He joined the CLM Delivery 
Partner in 2007 as part of Mace UK, working with the 
Olympic Delivery Authority to lead the design aspects 
of multiple venues for the London 2012 Olympic 
and Paralympic Games, as both part of the project 
management team, and the construction delivery team. 

In 2011, Jeroen was seconded to the Olympic Park 
Legacy Company (and subsequently London Legacy 
Development Corporation), where he was the Design 
and Technical Lead responsible for the design of the 
post-Games transformation of the Olympic Park. Jeroen 
also led the initial stages of feasibility and design 
for the new “Olympicopolis” Culture and University 
Quarter for the LLDC that created a new cultural 
precinct.

MIKE IRVING: GAMES MANAGEMENT 

Mike is a Director at PwC and was previously Head of 
Program Controls for the City of Gold Coast during 
the 2018 Commonwealth Games. His role oversaw a 
broad remit of Program Management, Governance, 
Reporting, Finance, Procurement, IT, Legal and HR, 
working across the City’s existing teams to deliver the 
program of work that the City was accountable for 
as part of GC2018. At Games time, Mike was then a 
Venue Manager for Commonwealth House/Gold Coast 
Media Centre that hosted a large part of the State 
Government’s and City’s trade and investment events, 
as well as providing a base for media.

WHITNEY LUZZO-KELLY:  
CORPORATE PROGRAMS 

Whitney has international program design and delivery 
experience on six Olympic Games: Atlanta 1996, 
Nagano 1998, Sydney 2000, Athens 2004, London 
2012 and Sochi 2014 as well as the Gold Coast 
2018 Commonwealth Games. She has an extensive 
international business background  incorporating 
Olympic family and global sponsor hospitality, 
logistics planning and commercial rights negotiation 
experience executing national marketing and public 
relations strategy and corporate programs for some 
of the world’s leading blue-chip companies, sporting 
organisations, their sponsors senior executives and 
dignitaries, including IBM, Coca Cola, Nike, Celebrity 
Cruises, General Motors, Mercedes, BMW, Tiffany & 
Co., Bulgari, Major League Baseball (MLB), National 
Football League (NFL) and National Basketball 
Association (NBA).
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